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1. ECONOMIC CONTEXT AND SURVEY HEADLINES

The GC Situation Report October 2023 contains leading economic data from both national and local sources. This month’s survey report findings are based on 105 surveys completed with firms (all in Greater Manchester),
between the 2~ October 2023 and 3" November 2023. A supporting data annex provides intelligence for all firms, alongside the data annex for each local authority within Greater Manchester.

UK Economic context

Followinga revision,itis nowestimated that the UK’s GDP was 1.8% above pre-pandemic levels inthe lastfew months. UK GDP growth is forecasted to slowto just0.4% this yearand 0.3% in 2024. While business investment remains
closeto peak sincelastyear’s mini budget, the Bank of England’s decision maker panel survey found that high interest rates are expected to reduce investment by 8% throughout the comingyear as a result of economic uncertainty.
There has alsobeen asharpincreaseinbankruptciesin Q2 2023, accordingto the Insolvency Service, resulting from tighter creditconditions, higherinputcosts,andthe withdrawal of government support, resultingin corporate
insolvencies reaching the highest level since2008. Whilstinflation fell to 6.7% in August - it's lowest rate since February 2022, this is still significantly higher than the Bank of England’s target rate of 2% and will remaina closely
watched issuefor the Bank throughout this year and next. UK Manufacturingsector Purchasing Manger Surveys (PMls) remains a concern, with only a marginal improvement on August’s 39 month low — anindication of the difficult
operating conditions facingindustry —and similarly Construction and Service sectors.

GC Business Survey headlines

Business confidenceremains strongin the face of difficulteconomic circumstances. However, the mainrisks of rising costs, decreased sales, minor supply chain and cashflowissues remain. Costrisks havedecreasedinthe latestsurvey
but remains a major problem for justover a third of firms. Over four-fifths of firms havereserves to lastover 6 months, a slightfallfromthe previous month. Cashflow problems have increased slightly and continueto affect justa
tenth of businesses asa seriousrisk,andslightdecreaseinfirms reportinglate payments. The proportion that reported they still need to increasedomestic sales has slightlyincreased and remains a challenge, particularly for green
tech and construction sectors. The main business supportneeds arebusiness planning, marketing,innovationand workforcedevelopment. Finally,the proportion of firms in Greater Manchester recruiting has decreased slightly from
lastmonth and justover a halfoffirms still report workforce skill gaps,andthese are mostly linked to sales and managing skills. Themain skills/experiencein demandincludesales, general management and leadership skills, and time
management. These are alongsidea range of various specialisttechnical skillsand knowledge of products/services specific tothe business /industry.

UK GDP grew by 0.2% in August 2023 UK Inflation remains stable in September 2023 UK Vacancy numbers continue to decline in September 2023
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» UK GDP grew by 0.2% in August 2023, matching market estimations » Annual inflation rate in the UK held steady at 6.7% in September » The number of vacancies July to September 2023 was 988,000, a
and reversing the 0.6% contraction in July. 2023, following from 6.8% in the previous month. decrease of 43,000 from the April to June period, the 15th consecutive
» The services sector was the main contributor to the growth, led by an » Softer increases infoodinflation and furnitureand household goods e lsee a quar-t(re]rlyfall a.nd ;hlerI OVYESt nu;nbe-rsdof vaFanC|es since
increasein professional, scientific and technical activities. School prices accompanied with a small declinein energy costs led to the May to July 2021, with vacancies fallingin 14 of 18 industries.
attendance reachingnormal levels across the education sector also inflation rateremainingstable. Motor fuel prices alsoincreased. The » The real estate, administrativeand supportserviceindustries had the
contributed towards the growth. A declineinsports,amusement and corerate dropped to 6.1%, the lowest sinceJanuary. largestfalls whilstothers experienced growth suchas miningand

recreation activities occurred. quarrying.

This report is produced bya cross organisational team, with input and supportfrom Growth Company, Business Growth Hub, MIDAS, Marketing Manchester, and the GMCA research team. For more information : https://www. businessgrowthhub.com/coronavirus/business-survey



1. ECONOMIC CONTEXT — SECTORS AND OTHER ECONOMIC INTELLIGENCE

The S&P Global/CIPS Manufacturing PMI The S&P Global/CIPS Service PMI The S&P Global/CIPS Composite PMI
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» The S&P Global/CIPS UK Manufacturing PMI came inat44.8in > The S&P Global/CIPS UK Services PMI was 49.5 in October 2023, » The S&P Global/CIPS UK Composite PMI ¢ was 48.7 in October 2023,
October 2023, indicating a contraction (below 50). This is a slight slightly up from49.3 in September 2023, indicatinga contraction slightly up from September's eight month low of 48.5. This is the third
decrease from the initial estimate of 45.2 and lower than September’s (below 50). Total new work sawthe sharpestdeclinesince November consecutive month of reductions in UK privatesector output.
44.3. 2022. Survey results stated factors such as weak consumer confidence, Manufacturing production and service sector activities have continued
highinterest rates and costof living pressures arethe reason for low to contract.
» Output declined for the eighth consecutive month as consumer demand.
demand continued to fall dueto ongoing market uncertainty, the cost- > Privatesector employment levels fell for the second consecutive
of-living crisis,and weak conditions in overseas markets. Employment > Job sheddingalsocontinuedto increasein October, reflecting reduced month, at the second fastestspeed sincelanuary2021.
was down for the thirteenth consecutive month and business optimism new order numbers.

weakened. » Input priceinflation moderated in October, reachingits lowestlevel in
» Furthermore, the level of optimismamongst service companies 33 months.

regarding future growth was the lowest it’s been of all of 2023.

> Retail sales volumes in the United Kingdom decreased by 0.9% in September, reversingthe increaseof0.4% in August 2023 and missingthe market consensus ofa 0.2% fall. Food stores’ trade increased by 0.2%, followinga 1.2%
rebound the month before. Non-food stores fell by 1.9%, reversing August’s growth of 0.6%. Onlinetrade fell by 2.2%, following a fall of 0.9% in August. Automotive fuel sales increased by 0.8% in contrastto lastmonth's decrease
by 1.2%. On anannual basis, retail tradefell by 1% in September, making itthe smallestdeclinesincesales started decliningin April 2022 buta lotworse than the predicted 0.1% decline.

» The GfK Consumer Confidence indicator for the UK plummeted to -30in October 2023 from -21 in September, the lowestreadinginthree months and defying expectations of a slightimprovement of -20. This steep fall isdueto
the high cost of livingand economic uncertainties weighing heavily on sentiment. Expectations for the UK economy over the next 12 months dropped 8 points to -32. Confidence in personal finances for the comingyear also

dropped to -8 from -2.

» The number of registered company insolvencies in September 2023 was 1,967, 17% higher than inthe same month inthe previous year (1,688 in September 2022). This was higher than levels seen whilethe Government support
measures were in placeinresponseto the coronavirus (COVID-19) pandemic and also higher than pre-pandemic numbers. There were 255 compulsory liquidationsin September 2023, higher thanin September 2022. Numbers of
compulsory liquidations haveincreased from historical lows seen during the coronavirus pandemic. In September 2023 there were 1,576 Creditors’ Voluntary Liquidations (CVLs), higher than in September 2022. The number of

administrations was also higher thanin September 2022.



Last month’s survey results shown as comparator figures —

2 . LO CA L B U SI N ESS S U RV EY DATA typically following this month’s results in brackets

» The GC Business Confidence Index (GC-BCI), a rankingofhow confident > Impacts. The mainthree impacts thathave affected firms recently are » The main pressing challenges facing business. Access to new domestic

businesses areon their growth prospects for the year ahead, currently
stands at7.4 out of 10, similarto previous month (7.4/10), and broadly
similar tothe average for the lastyear. However, business confidence
varies between sector. Confidence is highestin the green and
construction sectors. Confidenceis slightly lowerinlargefirms (250+
FTEs) compared to SMEs (10-249 FTEs) and micro-sizefirms (0-9 FTEs).

risingcosts (33%vs 34% previously), minor supply chainissues (15%vs
14%), and decreased sales (14%vs 15%). The retail and wholesale
sector was most likely to report decreased sales as a key impact.

Cash reserves. 82% (vs 84%) of firms report that they have cash
reserves to lastover 6 months. 60% of SME’s with 10-249 employees

sales opportunities (61%vs 55%), (highestimpacts in green tech and
construction), managingbusiness finances, in-particular cashflow (32%
vs 34%), developingthe business model (37% vs 45%), developing new
products / services (34%vs 32%), and workforce development (26% vs
22%).

have cashreserves to lastover 6 months, and reserves were highestin » The main areas of future support. Looking further to the year ahead,

Sales and profits. 24% (vs 20% previously) of firms reported that they green tech (100%), health & socialcare(100%),and hospitality (100%). the mainareas identified arebusiness planning (48% vs 49%),
experienced anincreaseinsalesinthelastmonth, and 61% expect Cashflow. 14% (vs 10%) of firms said they had cashflow problems. marketing (38% vs 33%), innovation (29%vs 29%), workforce
profits to increase (vs 58%), and slightly higher than the sametime last Micro-size firms (<5 employees) were more likely to report cashflow development (28% vs 30%), and financialadvice (25%vs 17%). 9% (vs
year. Just 2% (vs 3%) expect profits to decrease. The construction issues compared to SMEs (10-249 FTEs). The hospitalityand retail & 8%) are looking for extra supportto manage environmental impact.
(75?’) andhealth & ;ocial care(71‘%;)| sectdorbs wc(ejre most I(i6k7etl)/y)to expect wholesalesectors were the most likely to report cashflow problems. > EU transition. 54% (53% previously) of firms said the impact of
profits to rise over the next year, followed by education . . ) ) aas . D

° Insolvency Risk. Of the 19,531 with 10 or more employees in GM and transition fromthe EU had a ‘neutral” impact, whereas 13% (vs 11%)
Investment. 38% (vs 40%) of firms expect to increase Capexspend in a ratingrecord, 7,234, 37% (40% UK) have a provisional 1 RedFlag (i.e. said ‘negative’, 31% (vs 25%) ‘unsure’, 0% (vs 1%) positive’ overall.
the year ahead. 38% (vs 42%) of firms expect to increasetheir change in business data indicatinginitial/early risk). 1,631, 8% (8% UK) > International trade. 8.5% (vs 6%) of firms undertaking overseas trade

allocation towards investingin workforce development and skills,
innovation (40%vs 41%), and business model change (41% vs 37%).
Large firms (250+employees) and businesses in the logisticssectorare
more likely tostate an increase Capexinvestment spend.

have one red-flag—low-risk, 86,0.4% (0.5% UK) have 2 red flags, risk
medium, 82, 0.4% (0.4% UK) have 3 red flags, insolvency imminent. The
proportion with 1 red flagfell 1% pointvs last month in GM, whereas
the proportion with 3 flags in GM remained the same.

said they were lookingto expand in current markets. 8% of micro-size
firms (0-9 employees) are lookingto expand in new markets - and
mainly those firms within the retail & wholesalesectors.

RERUITMENT, EMPLOYMENT AND SKILLS ISSUES RESEARCH, DEVELOPMENT AND INNOVATION SOCIAL VALUE AND GOOD EMPLOYMENT PRACTICES

» Recruitment. 26% (vs 29% previously) of firms surveyed are currently » Innovation activity. 28% (29% previously) haveinvestedin new / » Businesses are asked the extent to which they have/consider:-
recrum'ng new sta.ff, 17% (vs 18%) sa.lfjthey had difficulties reFrU|t|ng. 5|gn'|f|cantly|mprovedoserV|fes, 2('J%(v§ 22%) |mplementeq nfe\{v > Guarantee at least 16 hours of work per week for employees.
The malnoccupatlonallgroups recruitingarefor customer facingroles pusmess practices,21%(18%) offlrms introduced new / significantly 70% (73% previously) said this currently applies, and 15%said they
(38% vs 40%), managerial roles (14%vs 16%),and other roles ‘not improved goods, and 15% (11%) introduced new methods for were likelyto includein future
elsewhere classified’ (10%vs 11%). 2% (vs 2%) of firms said they were production/supply of goods/services. > Pay the Real Living Wage ( ly £10.90in GM). 68% (75%) said thi
inthe process of considering making redundancies. T . : I L ay the Real Living Wage (currently £10.90In - 68% (75%) said this
Digital innovation. 6% (vs 6%) Invested inthe acquisition of digital currently applies,and 17%said they were likelytoincludein future.

Workforce skill gaps. 50% (vs 58%) of firms said thattheir workforce products or digital services specifically forinnovation;and 4% (3%) had > . . . . . o
skillsareonly ‘partly’ atthe level to meet business plan objectives. The made investments in the acquisition of advanced machinery or Offer flexible Yvorkmg °pot'°nf5 159 employefes. 58/’_(655) s?'d this
main technical skill gaps identified are: specialisttechnical skills (33%), equipment - specifically for innovation. el y el e aid L% sl direy wiere elyie el v sl frm e
knowledge of products/services (11%), solvingcomplex problems (7%), Main sources of innovation. The top 3 sources of innovation within » Involve employees in the overall direction of the business. 33% (41%)
and advanced specialistITskills (6%). The main people and personal firms were 41% (vs 38%) said staffwithin their own business,23% (vs said this currently applies. 18% said they were likelyto do in future.
sl:)i.lll.ga ps identifie§ are(:lclzi;?tsa:jes (16%)_' cu/ston.wer handlir;fg((182°/:/),)the 17%) said clients / customers; and 9% (vs 9%) public sector clients. > Actively look to increase the diversity of the workforce (through
ability to manage time , and managing/motivating sta . : : ; bR

ty g C ging g C L e (D0 e ey Tea e, e fus iLs9) chiss) afran: recruitment and progression practices). 47% (52%) said this currently
Workforce development. 38% (vs 42%) of firms said they are lookingto innovation costs aretoo high, 9% (vs 9%) stated lack of qualified applies,and 27%said they were likely toincludein future.
increaseinvestment in workforce development in the next 12 months, personnel, 17% (vs 10%) said availability of financeis anissueand 25% > Actively promote healthy work practices. 45% (53%) said this currently

55% (vs 50%) said they thought investment levels would remain the
same, and 7% (vs 3%) were unsure.

(vs 29%) said no barriers toinnovation.

applies,and 23%said they were likelytoincludein future.



2. MAIN GC SURVEY TIMESERIES IMPACTS

Decreased Sales (Red line = 3 week moving average) Increased sales

100
% respondents reporting an impact and reporting: Decreased Sales
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% respondents reporting an impact and reporting: Increased sales
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2. MAIN GC SURVEY TIMESERIES IMPACTS

Aggregate confidence index — 1 low confidence, 10 high confidence

Percentage reporting minor supply chainissues (blue), major issues (green)

% respondents reporting an impact and reporting: Supply chain challenges, major (Green bars), minor (Blue bars)

m Supply chain (major issues) m Supply chain (minor issues)
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3. TOURISM, HOSPITALITY, LEISURE INSIGHT

TOURISM RESEARCH SURVEYS AND SENTIMENT TRACKING

VisitBritain - Domestic Consumer Sentiment Tracker (Fieldwork 2nd — 9th Oct 2023)

VisitBritain published results of the sentiment trackerin August 2023. This tracker looks to
understand the impact of major events such as the cost-of-living crisis on the UK public’s
intentto take overnight trips within the UKand abroad. It addresses areas such as current
attitude to travel, intention to travel for daytrips, short breaks and holidays, when they plan
to book and take the trip, destination and accommodation chosen.

The mainfindings are:

» Perception of the ‘worst stillto come’ regarding cost-of-living crisis is at 45% whichis 1%
increase compared with August ‘23.

» Proportionintendinga UK overnighttripinthe next 12monthsis 78%, up 2% from
September ‘23

» Proportionintendingan overseas overnighttrip in the next 12 months 60%, down 2%
compared with September ‘23

> Top 3 barrierstotaking an overnighttrip in the next 6 months: rising costs of living,,
personal finances, UK weather, personal finances. UK Weather back up to position 2from
September ‘23

» Top 3 areasfor an overnightstay Oct ‘23 — Dec ‘23 is the South-West, London and the
North-West no change from August’23. FromJan ‘24 —Mar ‘24 it is London, South-West,
North-West moved up two positions since September ‘23.

» Top 3 destinations Oct ‘23 — Dec ‘23 are city or large town, countryside orvillage and
coastal/seaside town which isthe same forJan ‘24 — Mar ‘24.

> Hotelsremaintop accommodation choicefor both Oct— Dec ‘23 and Jan — Mar ’24

Main reportlink:

Hotel Performance monitor— August 2023 (Source MM)

Occupancy levels for Manchester city centre and Greater Manchester show a dip in seasonality forJuly, asseenin
otherrecent months when the national rail network was significantly impacted by industrial action. 14 days of July
were impacted and therefore asignificant proportion of the 31 days inthe month.

Occupancy levels for Greater Manchester of 77% and Manchester city centre of 75% show aconsistency with
2022; rather than growth towards 2019 levels. This highlights the ongoingchallenges to generatedemandata
level to meetthe increased supply, ina macro environment still significantly impacted by the rising cost of living.
The average daily rate (ADR) continues to be significantly higherthan previous yearsin-line with current
economicconditions

- GREATER MANCHESTER MANCHESTER

Ave> Occupancy rate Room rate Revenue per Occupancy rate Room rate Revenue per
(%) (£) room (£) (%) (£) room (£)
2023 7% £83 £63 75% £85 £66
2022 7% £79 £61 75% £85 £63
Baseline ® 0
2019 80% £69 £55 81% £74 £60

Marketing Manchester- Campaign impacts

» Reach:67.4 million across all channels.


https://www.visitbritain.org/sites/default/files/vb-corporate/Domestic_Research/domestic_sentiment_tracker_report_-_september_2023.pdf
https://www.visitbritain.org/sites/default/files/vb-corporate/Domestic_Research/domestic_sentiment_tracker_report_-_september_2023.pdf

4. LABOUR MARKET INTELLIGENCE

Data sources: ONS September 2023 — for data up to the end of October 2023, vacancy data up to end of October) <Linl>

» The UK employmentrate was estimated at 75.4% in June to August, 0.3 percentage points lowerthan last month’s published figure and 0.3 percentage p oints lowerin the preferred quarterly measure. The
quarterly decrease in employment was driven by full-time self-employed workers.

» The estimate of pay-rolled employees for September 2023 largely unchanged on the month, down 11,000 on the revised August 2023 figure, to 30.1 million.. UK pay-rolled employee growth for August 2023
compared with July 2023 has been revised from a decrease of 1,000 reportedinthe last bulletin to a decrease of 8,000

» The unemploymentrate for June to August 2023 increased by 0.2 percentage points on the quarterto 4.2%. The increase in unemployment was driven by people unemployed forupto 12 months.

» The economicinactivity rate increased by 0.1 percentage points on the quarter, t0 21.1% inJune to August 2023. The increase in economicinactivity duringthe latest quarter was largely driven by people aged
16 to 24 years. Those inactive because of long-term sickness increased to another record high. Meanwhile, those inactive because they were looking after family orhome decreased to arecord low.

> The estimated number of vacancies, July to September 2023, the estimated number of vacancies in the UK fell by 43,000 on the quarterto 988,000. Vacancies fell onthe quarterforthe 15th consecutive
period, with vacancies fallingin 14 of the 18 industry sectors.

» Annual growth in regular pay (excluding bonuses) was 7.8% in June to August 2023, the same as the previous periods. Thisis the highest regularannual growth rate ONS has seen since comparable records
beganin 2001. Annual growth inemployees'average total pay (including bonuses) was 8.1%. This total annual growth rate is affected by the NHS and Civil Service one-off payments made inJune, July, and
August 2023. In real terms (adjusted forinflation using Consumer Prices Index including owner occupier's housing costs (CPIH)), annual growth for total pay rose on the yearby 1.3%, and regular pay rose 1.1%.

GM: In-demand occupations GM: In-demand sectors GM: In-demand occupations
riker) 7 Teaching.obs 7] - :
Communication
Maths Tutor irices . [T Manszement [>T
Teaching Assistant m Accounting & Finance Jobs m Clients 82k
Recruitment Consulant [ saiesscos [N Sotutions
Software Developer m Part time Jobs ﬂ Customer Service m
General Nurse m Trade & Construction Jobs Data m
projectManager Y Hospitality & Catering Jobs [ HHEEY sies [T
Engineer - Healthcare & Nursing Jobs Engineering m
wenceinz [T
Consultant - Retail Jobs m e e
» Occupations with the highest number of postingsin Greater » Sectors with the highest number of postingsin Greater » Skills with the highest number of postings in Greater Manchester,
Manchester, 08/05/2023 - 08/11/2023 (fromAdzuna), are Manchester, are in education, IT, financial services, engineering, include communication, general managerial skills. Client
tutors, teaching assistants, general managerial roles. sales, and construction / trade roles. management/customer care, and assertiveness



https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/bulletins/uklabourmarket/october2023

RESULTS FOR2"> OCTOBER 2023 TO 3R° NOVEMBER 2023
(LOCAL AUTHORITY DATA COVERS THE 12 WEEKS UP TO AND INCLUDING 3RP NOVEMBER 2023)

www.growthco.uk



BUSINESS CONFIDENCE ABOUT THE FUTURE — AND CURRENT PRESSING CHALLENGES

Business Confidence Index BClI by Sector BClI by Local Authority BCI by Size Band
Sector Business Confidence LocalAuthority Business Confidence  Size Business Confidence
Green, Waste Management, Recycling, 8.25 Bolton 767 | 0-4 7.63
Energy and Water Utilities (CHECK LCEGS) Bury 743 | 5-9 743
Construction 8.00 | Manchester 746 | 10-49 7.47
Business, Financial and Professional Services 7.89 Oldham 750 50-249 721
Retail and Wholesale 7.89 Rochdale 811 250+ 6.14
Engineering 780 | salford 7.33 | Not Known 7.60
Hospitality, Leisure/Sport, Tourism 7.71 Stockport 730
{lnclf.ldlng accommodation and food Tameside 6.00
services) Trafford -3
Digital, Communication and Technology 7.33 r? or -
(including information and Wigan 8.25
communications)
Education 7.33
Logistics (Transport and Storage) 7.25

0.00 10.00 Manufacturing 7.10
Creative and Cultural Industries 7.08
Health Care and Social Care 7.00
Other service activities not listed above 7.00
Life Sciences and Health Innovation 6.00




FUTURE INVESTMENT SENTIMENT BY INVESTMENT THEME
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FINANCE AND ACCESSING SUPPORT AND ADVICE

100%: 100%
82.2%
& 50%
£ 0%
38.9% 38.4%
20.5%
Elice 5.7% 2.0%
= 0.4%
o e . -
More than & 3-6 Months Don't Know 1-3 Months  Under 1 Month 0% —
Manths Stay the Same Increase Unsure/Refused Decrease

100% 100%

73.0%

61.3%

18.3% 17.8% 16.5%

10.0%
| 0% J—

Increase Stay the Same Unsure/Refused Decrease Increase Unsure/Refused Stay the Same Decrease




MAIN IMPACTS FACED BY BUSINESS FROM CURRENT ECONOMIC CLIMATE

100%
= 50%
33.2%
23.6%
14.8% 14.4% 14.4% 11.8% -
- 5.2%
0% I S S S eee——
Rising Costs  Increased Supply Chain  Cashflow Decreased Other Impact Staff Suspended Business Late Supply Chain Fall in Business Staff in Staff
Sales Minor Issue Issues Sales (Pos. or shortages Business Travel to  Payments by MajorIssue International  Travel to Isolation shortages
Neg.) due to Investment Visit Clients Customers... Trade Visit due to illness
recruitmen... Suppliers / staff abse...
100% 100%
60.9%
F 50% F 50%
37.0% 37.1%
33.9% 32.29%
26.1% 27.5%
17:8% 14.3% 14.0%
- 12.2% '
10.0% 7.4%
I e
0% 0% |
Getting Developi... Developi... Managing Your Your Adopting  Getting Increase in New Increased  Increased Other Increased  Improved  Increased
access to your new the overall general workforce  digital access to customer... products/... Digitisation product / interest business  Productiv...
domestic  business products finances weorkforce manage... technolo... internati... customers introduced service from processes,
markets model and or of your  and skills, and transfor.. markets innovation investors  increased
and new... approac... services,.... business getting t... leadersh... and new... or R&D a... efficiencies




INTERNATIONAL TRADE, AND IMPACTS OF THE TRANSITION FROM THE EU

100% 100%
54.3% F 0%
F  50%
31.7%
6.1% 5.2% !
48%  39% 3% 22w g3y 13%  09%  0.0%
13.5% 0% I S S e e e
Decreas... Falling Falling Rising Decreas... Increased Increase  Rising Increased Decreas...
- 0.0% supplier Internat... Domestic Domestic Hiring of Hiring of investm... Internat... supplier Investm...
0% base (less  Sales Sales Sales Staff Staff plans Sales base Plans
Meutral Unsure/Refused MNegative Owerall Positive supplier... {more s...
100% 100%
80%
57.8%
60% £ 50%
&
40% e 33.3% 209%
13.9%
4.3%
I e
8.5% 5.6% 0%
i No - and Unsure/Refused  Yes - Export Yes - Export Mo - but Yes - Export
_ _ company has Goods Only Services Only  considering to Goods and
0% no plans to in start exporting Services
Mo - Stay the same  Unsure/Refused  Yes - Expanding in  Yes - Expanding year ahead in the year
current markets into new markets ahead




MAIN AREAS OF BUSINESS SUPPORT NEED IN THE YEAR AHEAD

StaffTraining

40% 38.0%
Ed
20%
0%

40%

30%

20%

10%

0%

47.6%

29.7%

Planning  Marketing Innovation

43.5%

35.9%

Yes, provided Don't know / no

internally by own
staff (Internal
Training)

response /
refused

28.4%

Workforce
Developm...

26.3%

24.9%

Financial Recruitment  Digital  Environme... Other Succession  Business  Internatio... Supply High Regulatory Legal
Advice Transform... Impact Planning  Continuity Trade Chain Growth Support Advice
Managem... Developm...  Support

20.1%

13.5%

= 7.4% 7.4%
- 5.7% 4.4% 4.4% 3.99% 5 5%
I S e

Skills Training

Don't know / no response / refused 73 31.7%
No | 107 465%
Yes 50 21.7%

7.7%
- B Apprenticeships
L Don't know / no response / refused 61 26.5%

Yes, by an Mo training

external training provided, and do provided, but do
provider not have a
(External training

Training)

plan/budgetin ...

No training No | 112 48.7%

have a training Yes 57T 248%
plan/budget 100.0%




EMPLOYMENT, RECRUITMENT AND HEADLINE SKILLS CHALLENGES

Don't know / no response / refused

9% |

Yes 16.7% —,

Yes 26% —

~— No 54.8%

~— No 65%

Don't know / no response /ref.. -
28.6%

100% 100%
51.9%
F 50% F 50%
38.0%
33.3%
18.5%
14.1% 14.8%
9.8%
0% — 0%
Customer Facing Management Other Not Listed Back Office and Customer Facing Back Office and Other Not Listed Management
Above Technical Support Technical Support Above

Functions Functions




EMPLOYMENT, RECRUITMENT AND HEADLINE SKILLS CHALLENGES

Don't know / no response / refu.. R

SHS‘B'E;T}ﬁ

30% 28.6%

n

T

en 20%

=

a

= 10.5%

—— Partly 50.4% 10% 6.7%
- 1.4% 1.4% 1.4% 1.0% 0.5%
— : 0.0% 0.0%
Ves 36.5% 0% ----————

Specialist Mone of Knowle.. Solving Advanced Knowle... Adapting Commu.. Maore Writing Comput... Reading Basic Manual
skills or  the above of complex or of how  to new ina complex instructi... literacy / and  numerical dexterity
knowle... products problems specialist  your  equipm... foreign numerical guidelin... basic IT wunderst... skills and
needed and requiring 1T skills  organis... or language or manuals skills  instructi... underst...
to perfo... services... a soluti... works  materials statistic... or repo... guidelin...

51.7% !
30%
40%
8 20%
S 15.8%
3
£ el & 5% i
21.5% 10% 7.7 —
20%
Mone of the Sales skills  Managing  Ability to  Customer  Instructing, Persuading Setting Making Managing
above or manage handling  teaching or or ohjectives workln«g speeches or  their own
0% motivating  own time skills training influencing  for others presentati.. feelings, or
Currently applies Likely to consider in ~ Unsure / Don't know / other staff and people others and handling

the future Refused prioritise o... planning h... the feeling...




REDUNDANCY RISK

100%
85.2%
80%
60%
- £ 50%
40%
20% 7.7% 7.7% -
. . oo
1.7% 1.3% 0.4% 0% —
0% Unsure/Refused Customer Facing  Management Back Office and  Other Not Listed
Mo, not planning any Mot yet, currently Yes, have made Yes, have made Technical Above
redundancies at all  actively considering  redundancies but no  redundancies and Support
redundancies more planned considering further Functions

100% 100%
F 0% & 0%
0% 0%

100% 1-10% 1-25% 26-50% 51-75% T76-99% 1-10%




PULSE SURVEY QUESTIONS - INNOVATION

30% 28.2% 40.7%
40%
21.1% 20.6%
205 30%
=
] =" 23.0%
% 15.3% 14.4% 8
E 12.0% E 20%
10%
9.6%
6.2% 0% 8.6% 779
2.8% 6.2%
0% 0% E
Intreduced Intreduced Impleme... Introduced Invested in  MNone of Invested in Invested in Staff within  Clients or  Clients or Competit.. Suppliers Consulta.. Gowvernm... Universiti...
new / new / new new /  Research & the above the the your customers  customers  or other of commerc... or public  or other
significa... significa... business significa... Develop... acquisition acquisition business or from the  from the businesses equipment, labs or research higher
improved improved practices  improved  (internal of digital of enterprise  private public inyour  materials,  private institutes  education
services goods  for orga.. methods... or extern... products... advance... group sector sector industry  services ... R&D insti... institutions
25.4%
20% 17.2%
= 14.4%
= 13.9%
=
£
9.1%
10% 8.1%
1.2% 1.2% 6.2%
4.3%
0% I N .
Mone of the  Availability of Direct Cost of finance  Uncertain Lack of Lack of Market Excessive Lack of EU regulations  Qutcome of LK
above finance innovation demand for qualified information on  dominated by perceived  information on  (including the EU government
{including costs too high innovative personnel markets established  economicrisks  technology standards) referendum regulations
awareness of ... goods or ser... businesses




PULSE SURVEY QUESTIONS - SOCIAL VALUE

L 67.9% 58.4%
70.3% 60%
60% 60%
40%
40%
= 40% F e
21.5%
17.7%
17.2% 20%
20% 13.9%
20% 15.3% 14.4%,
- IID% 2I4%
0% 0% [
0% Currently Likely to Unsure / Don't Mot likely to Currently  Unsure / Don't Likely to Mot likely to
Currently applies Likely to consider  Unsure / Don't applies consider in the know / consider in the applies know / consider in consider in
in the future know / Refused future Refused future Refused the future the future

40.2% 47.4% 45.5%
40%
33.0% a0% 40%
30% 31.6%
27.3% 30%
24.9%
= =
20% 18.2% £ 23.0%
10% B.6%
10%
0.5%
0% 0%
Unsure / Currently Likely to MNot likely to Currently Likely to Unsure / Don't Mot likely to 0%
Don't know / applies considerin consider in applies consider in the know / consider in the Currently applies Unsure / Don't Likely to consider
Refused the future the future future Refused future know / Refused in the future




PULSE SURVEY QUESTIONS — ENVIRONMENT

Don't know / no respons.. |
75 (32.8%)

40%

30%

F 20%

10%

MNo - Yes
T4 (32.3%) " 80 (34.9%)

354% 34.4%
24.9%
I -
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in the know / consider
future Refused in the fu...

®Yes

®Don't know / no re..

®No

60%

40%

20%

Mo 27 (11.8%) —

Don'tknow /no...
93 (40.6%)

Yes

109 (47...)

®es

@ Don't know / no re..,

®No

53.6%

23.9%

. 7

3.7%

Unsure/  Likelyto  Notlikely  Currently
Don't  considerin to consider  applies
know/  the future in the

Refused future

40%

20%

47.4%

Unsure /
Don't
know /
Refused

37.3%

Likely to
consider in

8.6%

Mot likely  Currently

to

40%

30%

20%

10%

0%

6.7%

applies

the future consider in

the future

42.6%

Unsure / Don't
know / Refused

36.4%

Likely to
consider in the
future

40%

20%

45.0%
34.4%
I =

Unsure /
Daon't
know /
Refused

16.3%
. 4IB%
Currently Mot likely to
applies consider in the
future
6.7%
Likelyto  Currently Mot likely
consider  applies to
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future in the fu...




LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES — SPECIFIC RESPONSES FROM LCEGS FIRMS (N=14)

100%
50.0%
&= 50%
l .
0%
Rising Costs  Increased

Sales

50.0%

Increase in
customers/new
customers

£ 50%
. .
0%

Other

35.7%

Other Impact Decreased Supply Chain
(Pas. or
MNeg.)

14.3%

21.4%

Sales

Don't Know

21.4%

Minor Issue

14.3%

Increased
Digitisation

14.3%

Business
Travel to
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Increased
interest from
investors

14.3%

Cashflow
Issues

Business
Travel to

Visit Suppli... Customers... due to recr..

Late
Payments by

Staff
shortages

0.0%
Increased MNew Improved
product / products/serv... business
service introduced processes,

innovation or ...

increased effic...

Supply Chain  Suspended

Major Issue

0.0%

Increased
Productivity

Busingss
Investment

0.00

- - 7.1% 7.1% 7.1% 7.1% 7.1%
0.0%
- - I I N N

Fall in
International
Trade

0.0%

Staffin
Isolation

0.0%

Staff
shortages
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10.00




LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES — SPECIFIC RESPONSES FROM LCEGS FIRMS (N=9)

71.4%
60% 57.1%
42.9%
F 40%
28.6%
21.4%
20% 14.3%
- T.1% 7.1% 7.1% T.1%
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No 21.4% —.
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LOCAL AUTHORITY BREAKDOWN (12 WEEK, AUGUST ONWARDS) — MAIN IMPACT VARIABLES (%)

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM only %
Business Travel to Visit Clients 0.0% 4.0% 2.9% 15.4% 0.0% 2.6% 8.1% 20.0% 4.4% 0.0% 4.7%
Business Travel to Visit Suppliers 0.0% 0.0% 1.0% 7.7% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.8%
Cashflow Issues 15.0% 20.0% 14.4% 23.1% 2.9% 15.8% 5.4% 20.0% 13.3% 25.0% 14.1%
Decreased Sales 5.0% 12.0% 9.6% 7.7% 5.9% 10.5% 24.3% 28.0% 15.6% 10.0% 12.7%
Fall in International Trade 0.0% 0.0% 1.0% 15.4% 0.0% 0.0% 0.0% 8.0% 4.4% 0.0% 1.9%
Increased Sales 30.0% 36.0% 19.2% 23.1% 38.2% 23.7% 16.2% 16.0% 26.7% 35.0% 24.7%
Late Payments by Customers/Suppliers 0.0% 0.0% 1.9% 23.1% 0.0% 2.6% 0.0% 12.0% 4.4% 20.0% 4.2%
Other Impact (Positive or Negative) 15.0% 4.0% 6.7% 15.4% 8.8% 23.7% 18.9% 12.0% 6.7% 10.0% 11.1%
Rising Costs 55.0% 32.0% 24.0% 69.2% 50.0% 28.9% 24.3% 64.0% 37.8% 65.0% 37.7%
Staff in Isolation 0.0% 4.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6%
Staff shortages due toillness / staff absence 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.0% 0.0% 0.0% 0.3%
Staff shortages due to recruitment difficulties 5.0% 0.0% 2.9% 30.8% 14.7% 7.9% 5.4% 12.0% 6.7% 10.0% 7.2%
Supply Chain Major Issue 0.0% 0.0% 1.0% 0.0% 2.9% 2.6% 0.0% 12.0% 0.0% 5.0% 1.9%
Supply Chain Minor Issue 15.0% 12.0% 6.7% 46.2% 23.5% 13.2% 16.2% 8.0% 15.6% 50.0% 15.9%
Suspended Business Investment 15.0% 8.0% 3.8% 0.0% 8.8% 5.3% 2.7% 4.0% 2.2% 5.0% 5.0%

Respondents n= 20 25 105 13 34 38 37 25 45 20 362




LOCAL AUTHORITY BREAKDOWN (12 WEEK, AUGUST ONWARDS) — MAIN IMPACT VARIABLES (%)

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM only %
Cash reserves. <1 Month 0.0% 0.0% 0.0% 7.7% 0.0% 0.0% 2.7% 0.0% 0.0% 0.0% 0.6%
Cash reserves. 1 up to 3 months 10.0% 0.0% 2.9% 0.0% 0.0% 5.3% 2.7% 8.0% 4.4% 0.0% 3.3%
Cash reserves. 3 up to 6 months 20.0% 0.0% 6.7% 7.7% 2.9% 10.5% 21.6% 4.0% 13.3% 30.0% 10.5%
Cash reserves. More than 6 months 60.0% 92.0% 81.9% 76.9% 97.1% 71.1% 67.6% 72.0% 80.0% 70.0% 78.5%
Cash reserves. Unsure 10.0% 8.0% 8.6% 7.7% 0.0% 13.2% 5.4% 16.0% 2.2% 0.0% 7.2%
Redundancy. Yes have made, and plan to make more 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Not yet, currently actively considering redundancies 0.0% 4.0% 1.9% 0.0% 0.0% 2.6% 0.0% 4.0% 4.4% 0.0% 1.9%
Yes have made redundancies (no more planned) 0.0% 0.0% 0.0% 0.0% 2.9% 2.6% 0.0% 8.0% 0.0% 0.0% 1.1%
No, and not planning on any redundancies at all 95.0% 92.0% 78.1% 92.3% 97.1% 78.9% 97.3% 84.0% 86.7% 100.0% 87.0%
Challenge. Adopting digital technology/transformation 25.0% 8.0% 12.4% 38.5% 26.5% 13.2% 10.8% 20.0% 13.3% 10.0% 15.5%
Challenge. Developing new products or service innovation 30.0% 36.0% 45.7% 23.1% 20.6% 34.2% 27.0% 24.0% 28.9% 15.0% 32.6%
Challenge. Developing business models/bus planning 25.0% 64.0% 28.6% 7.7% 20.6% 44.7% 35.1% 76.0% 42.2% 80.0% 39.5%
Challenge. Access to domestic markets /new sales 75.0% 52.0% 51.4% 46.2% 58.8% 55.3% 64.9% 56.0% 73.3% 75.0% 59.4%
Challenge. Access to international markets/new sales 10.0% 20.0% 11.4% 7.7% 5.9% 13.2% 16.2% 4.0% 15.6% 0.0% 11.3%
Challenge. Managing the overall finances of your business 30.0% 28.0% 35.2% 46.2% 20.6% 36.8% 27.0% 32.0% 44.4% 35.0% 33.7%
Challenge. Unsure/Refused 5.0% 12.0% 26.7% 7.7% 23.5% 13.2% 13.5% 20.0% 17.8% 0.0% 17.7%
Challenge. Workforce general and/or specific skills 15.0% 24.0% 17.1% 30.8% 44.1% 23.7% 35.1% 24.0% 20.0% 35.0% 24.9%
Challenge. Workforce management and leadership skills 5.0% 24.0% 12.4% 46.2% 14.7% 18.4% 21.6% 20.0% 13.3% 30.0% 17.4%
Respondents n= 20 25 105 13 34 38 37 25 45 20 362




LOCAL AUTHORITY BREAKDOWN (12 WEEK, AUGUST ONWARDS) — MAIN IMPACT VARIABLES (%)

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM only %
Positive impacts. Don't Know 20.0% 8.0% 14.4% 7.7% 5.9% 10.5% 10.8% 16.0% 13.3% 15.0% 12.5%
Positive impacts. Improved business processes, increased efficiencies 0.0% 4.0% 1.0% 7.7% 5.9% 2.6% 0.0% 4.0% 2.2% 0.0% 2.2%
Positive impacts. Increase in customers/new customers 40.0% 44.0% 35.6% 46.2% 64.7% 36.8% 24.3% 20.0% 35.6% 55.0% 38.5%
Positive impacts. Increased Digitisation 20.0% 12.0% 16.3% 15.4% 29.4% 13.2% 13.5% 4.0% 13.3% 0.0% 14.7%
Positive impacts. Increased interest from investors 15.0% 0.0% 1.0% 7.7% 0.0% 2.6% 0.0% 0.0% 2.2% 5.0% 2.2%
::tf:’tl't‘f impacts. Increased product / service innovation or R&D 10.0% 12.0% 11.5% 15.4% 5.9% 7.9% 8.1% 8.0% 11.1% 5.0% 9.7%
Positive impacts. Increased Productivity 0.0% 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 10.0% 0.8%
Positive impacts. New products/services introduced 35.0% 28.0% 29.8% 30.8% 26.5% 28.9% 29.7% 16.0% 17.8% 25.0% 26.9%
Positive impacts. Other 8.0% 4.0% 7.1% 5.9% 16.2% 2.9% 8.1% 3.6% 6.1% 4.2% 6.9%
Business Confidence —next 12 months (1 low — 10 high) 7.0 74 7.5 7.7 8.0 7.3 74 6.8 7.3 7.8 74
Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM only %
GM Business Profile % 9.9% 7.5% 22.1% 6.8% 6.4% 10.2% 11.3% 5.9% 11.2% 8.7% 100%
Monthly % 4.8% 7.2% 30.4% 4.0% 11.2% 8.0% 8.0% 4.0% 16.0% 6.4% 100%
Quarterly % 6.4% 6.4% 29.0% 4.4% 9.5% 9.0% 9.5% 7.2% 12.6% 6.2% 100%
Monthly Responses 3 7 35 4 9 15 10 6 12 4 105
Quarterly Responses 20 25 105 13 34 38 37 25 45 20 362



LOCAL AUTHORITY SURVEY RESPONSE N=105 (EXCLUDING RESPONSES OUTSIDE AREA): PROFILE BY SIZE, SECTOR, AND LOCATION

Size / Sector (as identified by the business)

R T T T R Greater Manchester Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan
Size-band (employees) count percent percent percent percent percent percent percent percent percent percent percent
‘0’ employment to 9 (MICRO) 62 59% 33% 57% 60% 25% 44% 80% 40% 50% 75% 75%
10 to 49 (SMALL) 17 16% 33% 14% 14% C 33% 7% 30% 17% 8% 25%
50 to 249 (MEDIUM) 14 13% C 29% 14% 25% 22% 13% 10% 17% C C
250+ (LARGE) 7 7% C C 11% 25% C C 10% 17% C C
UNKNOWN 5 5% 33% C C 25% C C 10% C 17% C
TOTAL (excluding surveys from outside Gtr Manchester) 105 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
AGRICULTURE, FORESTRY, AND FISHING C C C C C C C C C C © ©
BUSINESS, FINANCIAL, AND PROFESSIONAL SERVICES 12 11% C 14% 14% 25% 11% 7% C 50% C C
CONSTRUCTION 3 <5% C C 3% C 11% C 10% C C C
CREATIVE, DIGITAL, AND TECHNOLOGY 24 23% C 14% 25% 25% 11% 33% 20% 17% 17% 50%
EDUCATION 3 <5% C C 3% C C 7% 10% C C C
ENGINEERING 5 <5% C C 3% C 11% C C C 25% C
GREEN TECHNOLOGIES & SERVICES (LCEGS) 4 <5% C C 3% C C 13% C C C 25%
HEALTH & SOCIAL CARE 4 <5% C C 3% C C C 20% C 8% C
HOSPITALITY, TOURISM, & SPORT 11 <5% C C 17% C 11% 7% 10% C C 25%
LOGISTICS 4 <5% C C 6% C C C C C 17% C
MANUFACTURING 20 19% 100% 14% 11% 25% 33% 13% 30% 33% 8% @
LIFE SCIENCES 2 <5% C C 3% C C 7% C C 8% C
RETAIL & WHOLESALE 10 9% C 29% 8% 25% 11% 13% C C 8% C
OTHER / UNKNOWN 4 <5% C 29% 3% C C C C C 8% C

| TOTAL (excluding surveys from outside Gtr Manchester) 106 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




SURVEY RESPONSE RATES FOR GM OVER TIME VS ONS ENTERPRISE UNIT PROFILE FOR GREATER MANCHESTER (EXCLUDES OUT OF AREA)

Size / Sector (as identified by the
business)

C = Confidential, response 6 or less
Percentages rounded to nearest
figure

Greater
Manchester ONS
figures from IDBR
Enterprise Count

Greater
Manchester
Survey response
rates only (OCT

Greater
Manchester
Survey response
rates only (SEP

Greater
Manchester
Survey response
rates only (AUG

Greater
Manchester
Survey response
rates only (JULY

Greater
Manchester
Survey response
rates only (JUNE

Greater
Manchester
Survey response
rates only (MAY

Greater
Manchester
Survey response
rates only (APR

Greater
Manchester
Survey response
rates only (MAR

Greater
Manchester
Survey response
rates only (FEB

Greater
Manchester
Survey response
rates only (JAN

Greater
Manchester
Survey response
rates only (DEC

Greater
Manchester
Survey response
rates only (NOV

Greater
Manchester
Survey response
rates only (OCT

Greater
Manchester
Survey response
rates only (SEP

Unknown size more likely with non- 2022 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2022) 2022) 2022) 2022)
clients of BGH

Size-band (employees) # % # % # % # % # % # % # % # % # % # % # % # % # % # % # %
0’ employment to 9 (MICRO) 95,190 | 89% 62 59% 51 41% 72 58% 91 52% | 107 | s52% | 123 | 48% 70 54% 95 50% 94 55% | 123 | 53% 98 52% | 135 | s57% | 119 | s9% | 132 | eo%
10 to 49 (SMALL) 9,890 | 9% 17 16% 30 24% 20 16% 37 21% 44 21% 56 22% 32 25% 44 23% 40 23% 48 21% 45 24% 59 25% 63 23% 48 22%
50 to 249 (MEDIUM) 1615 | 2% 14 13% 24 19% 16 13% 26 15% 29 14% 43 17% 16 12% 20 11% 14 8% 23 10% 17 9% 24 11% 30 11% 17 8%
250+ (LARGE) <300 | <1% 7 7% 12 10% 7 6% 8 5% 14 7% 16 6% € <5% 7 <5% c c c 5% 9 5% 10 <5% € <5% € 5%
UNKNOWN c G 5 5% 8 6% 10 8% 12 7% 12 6% 18 7% 10 8% 24 13% 21 12% 33 14% 19 10% 8 <5% 13 5% 20 9%
TOTAL (including size unknown) 107,060 100% | 105 | 100% | 125 | 100% | 125 | 100% | 174 | 100% | 206 | 100% | 256 | 100% | 130 | 1200% | 190 | 1200% | 171 | 100% | 232 | 100% | 188 | 100% | 236 | 100% | 254 | 100% | 221 | 100%
?g::ﬁgLTURE FORESTRY. AND 690 1% € c € G G c c c G c € c € e € € c c c G € <5% € <5% € <5% € 5%
BUSINESS, FINANCIAL

’ 4 o [ [ [ 0, [ [ [

PROFESSIONAL SERVICES 28,910 | 27% 12 11% 28 22% 19 15% 24 14% 39 19% 30 12% 17 13% 29 15% 22 13% 41 18% 45 24% 45 22% 56 21% 48 22%
CONSTRUCTION 12,860 | 12% € <5% € <5% c 5% 9 5% c 5% € <5% € <5% 11 6% 5 5% 11 5% € 5% 13 6% € <5% 12 5%
DIGITAL, CREATIVE, TECHNOLOGY | 6,295 | 6% 24 23% 30 24% 29 23% 37 21% 42 20% 35 14% 16 12% 35 18% 34 20% 39 17% 36 19% 44 21% 36 14% 48 22%
EDUCATION 1,605 | 1% € <5% G <5% G 5% € 5% G <5% € <5% € <5% 7 <5% 6 5% G 5% 9 5% € <5% c <5% € 5%
ENGINEERING 3345 | 3% c 5% € <5% c 5% 9 5% 11 5% c <5% c <5% c <5% 5 5% c <5% c <5% c <5% c <5% c 5%
RIS JENERGYAVAIER QWASTE N/A 0% € 5% 6 5% 10 8% 16 9% 11 5% 16 6% c <5% 6 <5% 5 5% c 5% c 5% C <5% € <5% 6 3%
GREENCTECH

HEALTH & SOCIAL CARE 4950 | 5% € <5% 8 6% c 5% c 5% 12 6% 19 7% € <% 10 5% 3 5% c 5% c 5% 13 6% € <5% € 5%
HOSPITALITY, TOURISM, &SPORT | 13,950 | 13% 11 10% € <5% 10 8% 10 6% 10 5% 15 6% 9 7% 12 6% 13 8% 17 7% 9 5% € <5% 13 5% 12 5%
LOGISTICS 6,080 | 6% c <5% 7 6% c 5% 8 5% € <5% C <5% c <5% c <5% c 5% c <5% € <5% c <5% c <5% € 5%
MANUFACTURING 5670 | 5% 20 19% 22 17% 28 22% 28 16% 29 14% 62 24% 35 27% 28 15% 28 16% 34 15% 32 17% 38 18% 52 20% 27 12%
LIFE SCIENCES N/A 0% € <5% € <5% c 5% c 5% € <5% G <5% € <5% 7 <5% c 5% c c € <5% € <5% € <5% € 5%
RETAIL & WHOLESALE 17,370 | 16% 10 9% 6 5% 7 6% 12 7% 15 7% 26 10% 11 8% 13 7% 17 10% 27 12% 16 9% 19 9% 34 13% 25 11%
&Tkk:‘i::';w'cs (SxchdinglSIC 5340 | 5% G <5% c <5% c 5% c 5% 11 5% 19 7% 21 16% 26 14% 22 13% 33 14% G 5% 35 15% G <5% 11 5%
| TOTAL (excluding from outside GM) |107,065| 100% | 105 | 1200% | 125 | 1200% | 125 | 100% | 174 | 100% | 206 | 100% | 256 | 100% | 190 | 1200% | 190 | 1200% | 171 | 1200% | 232 | 100% | 188 | 100% | 236 | 100% | 254 | 100% | 221 | 100%
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Innowvation Activities

Implemented new business practices for onganising procedures 44.4% 00%) 182%) 0.0% | 2000% | 25.0% | 5000 Qe 0.10% | 0uls | 100 | 25.0% 33.3%
Intraduced new / significantly improved goods 0.0 00%)  1346%| 333%)| 2000% | 0| 00 JEG% 0.0% | s | G0 | O 44.4%
Introduced new f significantly imgroved methods for 11.1% S00% I73% GLT% 200% 00| 00k 1435 00% 0.0% 200% Dl 22.2%
production or supply of goods/servioes

Introduced new / significantly improved services 331.3% 0.0% 54 5% 333% 4010% 00%) 00 4% 00% 25.00% 10.0% 25.0% 0.0%
Inwested in Research & Development {internal ar external] 11.1% 0.0% 18.2% 0.0% 200% 250% | a5 Qs 0.0% 0.0% 400 25.0% 11.1%
Inwested in the aoquisition of advanced madchinery or 0.0 0.0% 0.0% 00% 00% 00| 00k 1435 00% 0.0% 1504 o 0.0
Inwested in the acquisition of digital products or digital services 11.1% 500% 91% 00% 00% 00| 00k Qe 0.0% 0.0% 100 O 0.0
specifically for innovation

Hone of the abave 22.2% 0.0% 45% 333% 200% 0% 250k Qe B00% 0.0% 00 O 22.2%

Implemented new business practices for onganising procedures 00 | 50006 | 94Tk 0 25,066 | 200%% | 22% 200% | 167 | 6ET%
Intraduced new / significantly improved goods 33.3% | 16.7% | 2hE% | S00% 25,068 | 20K | 22X 400% | 250%| 0%
Introduced new  significantly improved methods for 33.3% | 500 1% 0 I15%) 133% 22r% 200% ) 167E| 0%
production or supply of goods/servioes

Introduced new / significantly improved services 0.0%% | 33.3% 258% 0 37.5% ) 40.0% 13 3% 0| 41.7% | O
Inwested in Research & Development {internal ar external] 0.0F% | 16.7% Ta1% | S00% 12.5% | 20.0% 133% 400 B¥E| 33.3%
Inwested in the aoquisition of advanced madchinery or 00 | 16.7% 0 0 250f%) BT i O 0| e
equipment - specifically for innowation | | | |

Invested in the soquisition of digital products or digital services | 2330 005 GE% 0 0| 200 0 O oo | e
specifically for innovation

Hone of the abave 00| D% o 0 D05 | 13.3% e 2000% B¥E| 333%

Implemented new business practices for organising procedures | 2008% ) 33.3% | 108.0% | 008 000 400
Intraduced new / significantly improved goods 27.9% | 2500 | BI%| 455% | Uk 400%
Intraduced new f significantly improved methods for 27.9% | 16.7% | 18.8% | 18.2% | 00 0
production or supply of goods/servioes

Introduced new / significantly improved services I7.2% | 2500 | 31.3% | 182% | 00k 200%
Inwested in Research & Development {internal ar external] 2560 | 2500 | O.0% | 18.2% | 00k 400%
Inwested in the aoquisition of advanced madchinery or 4.7% | Ofs| Ofe| 182% ) OuO 0
eguipment - specifically for innoswation | | |

Invested in the scquisition of digital products or digital services | 4.7% | 1675 C3% ) Qe 00k 200%
specifically for innovation

Hone of the abave 116% | 16.7% | 63%| O | Q0 0

Note: Figures may not sum to 100%, due to multiple response questions

30



Innovation Sources

Innosrathan Soenes Busimass, Consiruction Creaiiee Blucation Emgimsering Groem Health Heompitality, Lo Logistics Manufacihuring Criler Ruztall amd Wheo lesaks
Finamclal amd amd Technologles  amd Todirisen Sclemcas [Tramcpo sarvice
Professianal Culeural amd Sarvkees  Saclal and Sport and Heall and activities
Sarvices Il LT s [LCEGS) Cara Imnovation  Storadge) rert listed
aberve

Clents or customeers from the private sector
Chents or customeers from the public secor

Competitors or other businesses, in your

industry

Conzultants, commercial labs. or private RED
institutes

Government or public research institutes,
Staff wathin your business or enterprise group
Suppliens. of equipment, materials, services or
softeare

Universities or other higher education

Inneathan Sources Boltom Bury  Manchester Oldhasn Rochdake Salford Stockport Tameskde Tratford Wigam
Chents or customers from the private sector 33.3% | 33.3% I5.5% Q0% ITE% | 200% 44, 4% 2000 | 250% | O
Chents or customers from the public sscior DL | 33.3% oK 0.0% OO | 67% 22.2% A00RE | 00% | Oues
Competitors or other businesses, in your 33.3% | Duls B.5% 0.0 125% | 133% 11.1% 2000 | 16T% Dur
inclusstry

Conzultants, commercial labs. or private RED Duleds | DUl B.5% 0.0 Dok | 267% 11.1% DLl 00% Dur
instiutes

Government or public research instistes O | Oues 0.0 0.0% 125% | Q0% DL Os | 0u0% | DU
Staff within your business or enterprise group BETAE | B3.3% 15.5% | S00% 25.0% | 53.3% 44, 4% 200008 | 41.7% | 1000
Suppliers of equipment, materials, services or 33.3% | Ouins 1.2% | 500% ook | 13.3% oo ods | B3%) 33.3%
softeans

Universities or other higher ed sction O | Dues OL0r Q0% OO | 00% 22.2% Os | Q0% D
institutions

Innavathon SeEroe o4 -9 T0-45 S0-249 250+ Kot Known

Chents or customeers from the private sector J9.5% | 41.7% | 25.0% | 9.1% ) D0k 20.0%
Chents or customeers from the public sector 1400 | O.0% | 1RE% | 9.1%) Ok 0.0%
0.3% | 2500 B3% | 9.1%| DO 20.0%

Consultants, commercial labs or private R&D 53% | B3%|125%| 00%| Q0% 0.0%

institutes
Government or public research institutes 23% | 00oe| Oode| 00% | O 0.0%
Staff within your business or enteprise group A41.9% | 75.00% | 43.8% | B6.4% | DU B0.0%
Suppliers of equipment, materials, services or T0Re | Qe | 1B.B% | 00% ) Qs 20.0%:
software

Universities or other higher education 23% | B3%| O0%| 00%| 0k 0.0%

Note: Figures may not sum to 100%, due to multiple response questions



Barriers to Innowvation

Barriers to Innovation Business, Construction | Creative and  Edwucation | Enginesring | Gresn Health Hospitality  Life Maru facturing Re=tail and
Finamcial amd Cultural Tedchnologie and Social |, Towrizsm Coiemoes i, Wholesale
Frofessional Industries = and Care and Sport | amd Health
Services Servioes Innaration
(LCEGS)

Anailability of finance (induding awareness of finance
available and how available to access)

Cost of finance

Market dominated by established businesses
Mone of the abowe
Dutcome of the Bl referendum

UK government regulations

Uncertain demand for innovative goods or services

Barriers to Inmowvation Bolton | Bury Manchester Oldhamn Rochdale Salford | Stodkport | Tameside | Trafford | Wigan
Aaailability of finance incduding awareness of finanoe D0 5000 35.5% S0.0%% 250 26.T% 22.2% 20.0%% 25006 D0
available and how available to access)
Cost of finance s O 19.4% S0.0%% 125% 26.T% 22.2% 20.0%% 33.3% 33.3%
Direct inmovation costs too high 331.3% 167% B.5% S0.0%% L 13.3% 11.1% 2000 331.3% 00
ELl reqguilations (induding standards) s O B.5% 0.0 L 009 11.1% 009 00 00
i 1673 1.2% 0.0 125% 009 11.1% 009 B.3% 00
i 1673 0ulFs 0.0 L 13.3% 11.1% 4005 16.7% 00
s O 0ulFs 0.0 L 2000 00 009 00 00
s O 0ulFs 0.0 L 13.3% 11.1% 009 B.3% 00
D0 1673 16 1% 0.0 0os 0.0 11.1% 0.0 25006 009
e 5000 22.6% 0.0 125% 26.7% 22.2% 2000 B3% 3313%
Outoome of the BU referendum s O 0% 0.0 0 0% D0 4005 D0 D0
UK government regulations s O 1.2% 0.0 L 009 00 2000 00 00
333% 313 3% 1.2% 0.0 125% 009 11.1% 4005 16.7% 00
Barriers to Inmowvation 04 |59 10-49 50-249 250+ Mot Knowm
Anailability of finance (induding awareness of finance 40.8% AR 18&% 9.1% a0 200%
available and how available to access)
Cost of finance 25.6% 333X 6% 18.2% 00 4000
Direct immowation costs too high 18.6% 167% &3k s s 4003
bl &3 00x 1% 143% Ll
4.7% EHI%  oIx 91% o 0L
11.6% 0% 125% 0 1432 Ll
4.7% a8k 00x 00 002 Ll
T 0O G 00 002 Ll
1400 &E3% 125% Gi1% 00 Ll
1400 &3% 250% 54.5% 28G6% 2003
Outoome of the BU referendum bfe 00% 00 G1% 147% [ali
UK government regulations 23%  00% 00 e 143% 0o
16.3% Q0% 125% Gi1% 00 Ll

Note: Figures may not sum to 100%, due to multiple response questions
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BUSINESS CONFIDENCE ABOUT THE FUTURE — AND CURRENT PRESSING CHALLENGES

Business Confidence Index

BCl by Sector

BCl by Local Authority

BCl by Size Band

0.00 10.00

Sector Eusiness Confidence LocalAuthority Business Confidence EIZE Business Confidence
Manufacturing 9.00 Bury 750 | 0-4 7.86
Business, Financial and Professional Services 850 Manchester 8.00 5-9 833
Digital, Communication and Technology 7.50 Rochdale 8.50 | 10-49 8.00
(including information and

communications)

Retail and Wholesale 7.50

Other service activities not listed above 6.00




1009

a0

6059

A0

20%

1009

a0

6059

209

TA45%

Stay the same

55.3%

Stay the same Increase

17.0%
- =
Increase Decrease

FUTURE INVESTMENT SENTIMENT BY INVESTMENT THEME

2.1%
I
Don't know f no

response
refused

1002

a0

B80%

A0

20%

1007

a0

60

A0

20

(L)

B81.7%%

Increase

B1.7%

Stay the same

38.3%

Stay the same

38.3%

Increase

1005

&%

Ao

207

O

1005

a0

&%

Al

205

O

532%

Stay the same

TE.6%

Stay the same

19.1%

Increase

I AE-B%

Increase

- -

Don't kmow / no
response f refused




FINANCE AND ACCESSING SUPPORT AND ADVICE

10056
85.1%
= 50%
0%
More than 6
Months

100%.
55.3%
= 50%
40.4%
2-1% n-m uln% .
——
3-6 Months Don't Know 1-2 Months Under 1 Month 0%
Stay the Same Increase

4.3%

|
Unsure/Refused

0.0%

Decrease

100%:

72.3%

= 50%

Increase

19.1%

Stay the Same

I D%

100%

= 50%

91.5%
I -

Decrease Unsure/Refused Increase Stay the Same

2.1%
S
Unsure/Refused

0.0%

Decrease




MAIN IMPACTS FACED BY BUSINESS FROM CURRENT ECONOMIC CLIMATE

100%
= 50%

0%
100%

= 50%
0%

31.1%

27.7%
17.0% 12.8%
10.6%
8.5% 6.4%
SR st ot 24% 2.1% 2.1% 2.1%
B S e 0.0%
I N
Rising Costs  Increased Cashflow  Supply Chain Staff Suspended Decreased Business Fall in Other Impact  Business Late Staff Supply Chain Staff in
Sales Issues Minor Issue  shortages Business Sales Travel to International (Pos. or Trawvel to Payments by  shortages Major Issue Isolation
due to Investment Visit Clients Trade Meg.) Visit Customers... due to illness
recruitmen... Suppliers / staff abse...

63.8%

53.2%

Getting Developi...

access to new
domestic  products
markets or

and new... services,...

51.1%
38.3%
27.7%
17.0% 14.9%
- - -
Managing Developi... Your Adopting Your Getting
the overall your general digital workforce accessto
finances  business workforce technolo... manage... internati...
of your model and and skills, transfor... and markets
business approac... getting t... leadersh... and new...

100%

= 50%
0%

59.6%

Increase in

40.4%

MNew

customer... products/... Digitisation product/

customers

introduced

29.8%
. =
Increased  Increased
service
innovation
or R&D a...

6.4%
_ 0.0% 0.0% 0.0%

Other Improved  Increased  Increased
business interest  Productiv...
processes, from
increased investors
efficiencies




=

100%:

50%

0%

100%:

a0%

60%

40%:

20%

0%

61.7%

Meutral

INTERNATIONAL TRADE, AND IMPACTS OF THE TRANSITION FROM THE EU

19.1%

Megative

19.1%

Unsure/Refused

0.0%
Ovwerall Positive

42.2% 40.0%
. . = =

Mo - Stay the same

Unsure/Refused

Yes - Expanding in
current markets

Yes - Expanding
into new markets

100%:

F 50%

100%%:

F 50%

0%

6.4% 6.4%

2.1% 2.1% 2.1% 2.1%
0.0% 0.0% 0.0% 0.0%
I N
Decreas...  Falling Decreas... Falling  Increase  Rising Decreas... Increased Increased  Rising
supplier Internat... Hiring of Domestic investm... Domestic Investm... Hiring of supplier Internat...
base (less  Sales Staff Sales plans Sales Plans Staff base Sales
supplier... (more s...

66.0%

Mo - and
company has
no plans to in

year ahead

10.6%

Unsure/Refused

10.6%

Yes - Export
Goods Only

6.4%

Yes - Export
Services Only

4.3%
]

Mo - but
considering to
start exporting

in the year
ahead

2.1%

Yes - Export
Goods and
Services




MAIN AREAS OF BUSINESS SUPPORT NEED IN THE YEAR AHEAD

StaffTraining

40.9%
40%
30%
20%
10%
0%

Yes, provided
internally by own
staff (Internal
Training)

60% 55.3% 55.3% 55.3%

40% 38.3%
31.9%
=
21.3%
20% 14.9%
12.8% 10.6%
6.4%
oo e s e e e —

Innovation  Marketing Planning

25.0%

Don't know / no
response /
refused

Financial ~ Workforce Recruitment Environme... Digital Succession High Internatio... Supply Business Legal Other Requlatory
Advice Developm... Impact  Transform.. Planning Growth Trade Chain Continuity Advice Support
Managem... Support Developm...

Skills Training
Don't know / no response / refused 8 17.0%
No | 25 532%
25.0% Yes 14 29.8%
100.0%

15.9%
. = Apprenticeships
L Don't know / no response / refused 11 23.4%
Yes, by an Mo training Mo training Mo | 31 86.0%
external training provided. and do provided, but do o

provider not have a have a training Yes 5 10.6%
(External training plan/budget 100.0%

Training) plan/budgetin ...




EMPLOYMENT, RECRUITMENT AND HEADLINE SKILLS CHALLENGES

= 50%

0%

Yes 30%

Customer Facing

14.3%

14.3%

Management

Other Mot Listed
Above

Back Office and
Technical Support
Functions

Yes 15.6% \

Don't know / no respons... -

20.0% ~— No 64.4%

58.3%
#= 50%
16.7% 16.7%
- - -
0% -
Customer Facing Back Office and Other Not Listed Management
Technical Support Above
Functions




EMPLOYMENT, RECRUITMENT AND HEADLINE SKILLS CHALLENGES

Don't know / no response / refused
2.1%

Yes 36.2% ——

T Partly 59.6%

TechGaps

36.4%
34.1%

13.6%
1.4%

MNone of Specialist Knowle... Solving
the above skills or of complex
knowle... products problems
needed and requiring

to perfo... services... a soluti...

Adapting Advanced Comput.. More Reading Writing Basic  Commu... Knowle...
to new or literacy /  complex and  instructi... numerical ina of how
equipm... specialist basic IT numerical underst... guidelin... skills and foreign your
or IT skills skills or instructi... manuals underst... language organis...
materials statistic... guidelin... or repo... works

6.8%
45%
- 23% 23% 2.3% 2.3%
0.0% 0.0% 0.0% 0.0%
0% - B N D

Manual
dexterity

52.3%

Currently applies

31.8%

15.9%

Unsure / Don't know /
Refused

Likely to consider in
the future

PracGaps

31.8%
30%
22.7%
20%
13.6%
m% l
0%
Mone of the Sales skills  Managing
above or
maotivating
other staff

1.4%
9.1%
4.5% 4.5%
- - 2.3% 2.3% 2.3% 2.3%
Persuading  Ability to Customer  Managing Instructing, Making Setting Team
or manage handling their own  teaching or speeches or objectives working

influencing  own time skills feelings, or  training  presentati.. for others

others and handling people and

pricritise o... the feeling... planning h...




PULSE SURVEY QUESTIONS - INNOVATION

45.5%
43.2%

18.2%

InnAct
InnSour

13.6%
1.4%

4.5%
e ©

43.2%
A0%% 36.4% A0%
29.5%
30%:
20.5%
205, 18.2% 205
9.1%
10%%
4.5%
2.3%
e -

0%
Introduced Impleme... Introduced Invested in Introduced Mone of Invested in Invested in Staff within  Clients or Competit... Suppliers Clients or Consulta... Gowvernm... Universiti...
new new new / Research & new / the above the the your customers  or other of customers commerc... or public or other
significa... business significa... Develop... significa... acquisition acquisition business or from the businesses equipment, from the labs or research higher
improved practices improved (internal improved of digital of enterprise private in your materials, public private institutes  education
services  for orga... goods  or extern... methods... products... advance... group sector industry  services ... sector RE&D insti... institutions

30% 273%
20% 18.2%
= 15.9%
EE 12.6% 13.6%
= 1.4%
9.1% 9.1% 9.1%
10% 6.8%
0%
Direct Availability of  MNone of the Cost of finance Market Lack of Excessive Lack of Lack of Uncertain EU regulations  Outcome of UK
innovation finance above dominated by information on perceived information on qualified demand for (including the EU government
costs too high (including established markets economic risks  technology personnel innovative standards) referendum regulations
goods or ser...

awareness of ... businesses




10%

65.9%

Currently
applies

Likely to
consider in
the future

20.5%

Likely to
consider in
the future

Currently
applies

1.4%

Unsure /
Don't know /
Refused

Unsure /
Don't know /
Refused

2.3%
I

Mot likely to
consider in
the future

Mot likely to
consider in
the future

PULSE SURVEY QUESTIONS - SOCIAL VALUE

63.6%

Currently applies

61.4%

Currently
applies

27.3%
. =
Likely to consider Unsure / Don't
in the future know / Refused

29.5%

Likely to
consider in the
future

Unsure / Don't
know /
Refused

6.8%
N
|

Mot likely to
consider in the
future

45.5%

29.5%

18.2%

6.8%
Currently Likely to Unsure / Don't  Not likely to
applies consider in know / consider in
the future Refused the future

56.8%

18.2%

Currently applies Unsure / Don't

know / Refused

Likely to consider
in the future




PULSE SURVEY QUESTIONS — ENVIRONMENT

Yes —
Mo | 40% 36.4%
1B21.7%) — No Don't know / ..
18 (38.3%) 10 (21.3%) T o (44...)
30%
L) ®Don't know / nore.. | &
20%
®Dor't know / no re.. ®es 11.4% 11.42%
- - N - -
0%
Don't know / no respo Ves Unsure / Don't Likely to Currently Mot likely to
'L_ 16 340%) po-.. 16 34.0%) — know / Refused consider in the applies consider in the
' future future
52.3% A0% 52.3% 52.3%
38.6%
40% 30% 40% 34.1% 40%
22.7%
-2 27.3% - - -
20%
20% 20% 20%
1.4% 9.1% N.4% .
10% :
- 2.3% 2.3%
Likelyto  Unsure/ Currently Not likely 0% Likelyto  Unsure/ Motlikely Currently Likelyto  Unsure/ Notlikely Currently
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